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THE COLLECTIVE
SOCIAL MEDIA + PRINT DESIGN

Leading the marketing and brand design for a new 
young professionals group, the goal was to create a 
cohesive and appealing brand identity to attract new 
members and generate interest in events. This included 
developing a brand style guide, website, creating 
various marketing collateral, designing event flyers and  
conducting brand photography. The brand design  
aimed to resonate with young professionals by being 
modern, vibrant and professional.

LOGOS + BRANDING



HILLARY MACCASH

PHELPS HEALTH
NAME CHANGE + BRAND REFRESH

To better reflect its significant growth and evolving 
identity, Phelps County Regional Medical Center 
(PCRMC) rebranded itself as Phelps Health. This 
comprehensive rebranding effort included a name 
change, logo redesign, website development, interior 
and exterior signage, stationery, apparel, print  
collateral, social media branding and more. 
 
The new logo design features a plus or cross  
symbol, commonly associated with healthcare,  
to immediately convey the medical nature of the  
organization. The lower portion of the logo is  
shaped to symbolize Phelps County, reflecting the  
organization’s local roots. The two connecting pieces 
of the logo represent the integration of various  
services into one cohesive health system. 
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4TH DIMENSION
LOGO + BRANDING

4th Dimension is dedicated to enhancing cognitive, 
communication and relationship-building skills in  
children through the power of play. The facility features 
a mini-town where children can engage in role-playing, 
creativity and learning. 
 
The branding for 4th Dimension captures the essence of 
fun and imagination. The playful logo design reflects the 
various stations within the mini-town, where children 
can explore different roles and activities. The bright and 
vibrant color scheme was chosen to appeal to children 
and create an engaging environment.
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MISSOURI STATE  
UNIVERSITY 
PUBLIC AFFAIRS LOGO

Missouri State University’s “Inclusive Excellence” public 
affairs campaign for the 2012-13 academic year focused 
on celebrating diversity and fostering an environment 
of mutual learning and growth. The logo design visually 
represents diverse elements coming together to form 
a cohesive whole, symbolizing the ability to build upon 
and learn from one another. 
 
The logo design was featured on pins worn by the 
university community to promote daily engagement 
with the campaign’s values. It was also used on the 
campaign’s webpage for consistent online branding, 
light pole banners displayed across campus and various 
other promotional materials.
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APPLIANCE RX
BRAND REFRESH

Appliance RX, a long-standing appliance repair business, 
sought a refreshed look to modernize its brand while 
maintaining a connection to original identity. The  
project involved creating a new logo, developing a 
brand-new color palette and designing a modern  
website, along with a comprehensive style guide. 
 
The new logo is sleek and simple with modern  
aesthetics and elements from the original logo,  
ensuring continuity and recognition. The updated  
color palette was chosen to give the brand a fresh  
and professional feel. A style guide was created to  
ensure consistent use of the new design elements 
across all platforms.
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KEAN, WIGGINS &  
COMPANY, LLC
BRAND REFRESH

Kean, Wiggins and Company, LLC, a reputable financial 
services firm with over two decades of service in Mid 
Missouri, sought a brand refresh to better represent 
their growth, stability and commitment to their clients. 
The objective was to modernize their brand identity 
while maintaining the trust and reliability they have 
built over the years. 
 
The new logo combines the initials ‘K’ and ‘W’ to 
symbolize the unity and partnership between the two 
founding tax professionals. This merger of letters  
visually represents the collaboration and joint expertise 
that Kean and Wiggins bring to their clients.
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BOURBON BLONDE  
THE LABEL
APPAREL LAUNCH

This project involved creating a series of custom  
T-shirt designs for Megan Head, a popular social media 
influencer known as Bourbon Blonde. Megan’s brand 
focuses on lifestyle and fashion, with a particular appeal 
to her female audience. The goal was to design T-shirts 
that reflect her vibrant personality and resonate with 
her followers.
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THANK YOU.
Thank you for your time and consideration in viewing my portfolio.


